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WELCOME TO




In 2021 was presented in Madrid for the
first time, on a par with the most important shows that can be found in
Broadway New York, Las Vegas or London's West End...



THE WORLD'S MOST
SPECTACULAR SHOW

WAH Show is a unigue experience in the world that combines music,
gastronomy and show with the spectacularity of Las Vegas and
Broadway. Designed for audiences of dll ages and tastes, both
musical and gastronomic.

A show that offers a stunning stage show where the most iconic
songs in history come to life.




A SHOW WITH THAT MAKEIT
UNMATCHED BY ANY COMPETITOR.
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WAH Show is a permanent show that WAH Show has no language, which WAH Show combines in the same space
offers shows from Thursday to Sunday makes the show a perfect alternative for gastronomic offer, musical show and
throughout the year, reserving the rest of both national and international aftershow.

the days for potential corporate events. audiences.



A OF
ENTERTAINMENT

WAH Show is the redefinition of entertainment.

More than a proposal that competes with others, it is the creation of
an unprecedented category: a global show that fuses live music,
dazzling artistic cast, gastronomy and an unprecedented
audiovisual experience.

A unique and disruptive format that is born with the ambition of
becoming the first major Spanish license with international projection.



e The most spectacular LED screen in Europe

@ +5.000 m2 of venue
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n/% More than 30 artists on stage
@f 150 staff members for each live show
;;i“ Capacity for +1.000 spectators
{::t} Constant interaction of the audience with the show

'@Z&ﬁ A unique 2,000 m2 gastronomic space

@ An experience of more than 5 hours (which is short)




A PLACE AND EXPERIENCE DESIGNED TO

With its permanent character in the city, WAH Show is the perfect alternative for any moment of celebration
throughout the year. For both the retail and corporate worlds, it offers an incomparable show that transforms
every occasion into something unique and unforgettable.

AN EXPERIENCE BY THOSE WHO HAVE ALREADY LIVED
THROUGH IT

0 fever
4,6 JR KKk 4,7 J kKK

+6.000 resenas +3.000 resenas




.. AND ALSO BY THE MEDIA

ELEMUNDO

ABC

Expansion

COSMOPOQLITAN

“The show that is revolutionizing the
capital”

“The show everyone is talking about.”

“WAH is an explosion of sensations that
touches audiences of dllages.”

“The most brutal party in Madrid that you
can't miss: music, theater, gastronomy
and DJ".

"“WAH, the most spectacular show
comes to Madrid.”

“WAH Madrid, the wildest musical and
gastronomic show in the capital’.
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THE BIG QUESTION:
THE ANSWER:

.,,‘r‘;i La gran pregunta: ; QUE ES WAH? La respuesta: 28 D
Copy link

EQUE ED

Watch on (8 YouTube https.//www.youtube.com/watch?v=Wr7tsOCYjbzM
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https://www.canva.com/design/DAGgOJMWc1Q/NgejbZ7oFhtgMuBHVF5ZTQ/view?utm_content=DAGgOJMWc1Q&utm_campaign=designshare&utm_medium=link2&utm_source=uniquelinks&utlId=he50558c731
https://www.canva.com/design/DAGgOJMWc1Q/NgejbZ7oFhtgMuBHVF5ZTQ/view?utm_content=DAGgOJMWc1Q&utm_campaign=designshare&utm_medium=link2&utm_source=uniquelinks&utlId=he50558c731
https://www.youtube.com/watch?v=W7ts0CYjbzM

CUSTOMER PROFILE
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A SHOW AIMED AT OF ALL AGES AND
FROM ALL SECTORS.

Attendees who enjoy the WAH Show on Groups of between 5 and 400 people, from Private corporate events with an exclusive
days open to the general public (Thursday both the retail and corporate sectors, WAH Show experience, including the
to Sunday). They usually purchase their attend the WAH Show during the sessions customized development of its three
tickets through the digital channel or the open to the general public. events.
call center.
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PROFILE

2
AVERAGE AGE INCOME
45 years Medium
5 Medium - High
High

18-25 26-35 3645 46-55 5665 =65

GENDER

55% Female
45% Male

PROVENANCE

59% Madrid
38% National
3% International
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THE EXPERIENCE
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AN EXPERIENCEIN

With more than five hours of duration, WAH Show is developed in three acts that merge
gastronomy, musical spectacle and stunning performances, creating a unigue sensory
experience from beginning to end. Open to the public from Thursday to Sunday, while from
Monday to Wednesday the space is reserved for exclusive corporate experiences (MICE).
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FIRST ACT:
FOOD HALL

A magical gastronomic market with culinary stations that tour the most
emblematic flavors of the international Street Food Market, taking diners
on a unigue sensory journey. From this vibrant experience to the exclusive
gourmet menus in "El Cielo”, the fusion of gastronomy, music and
entertainment is present in every corner of WAH Show, making the magic
never stop.
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WAH THEATER

More than 80 artists bring to life a dystopian story where music becomes an act of
resistance. A groundbreaking show where technology, emotion and talent merge
to create a vibrant and unforgettable experience.

For more than an hour and a half, the audience travels through genres and
decades with a dazzling staging. From legendary rock to iconic ballads, pop, opera
and flamenco, each performance is a reinvention that electrifies the senses.




AFTER SHOW

The third and final act takes place at La Catedral, a space designed to
continue the celebration with the same level of excitement and spectacle.
Whether on the dance floor or from above in the exclusive VIP areq, the
experience continues to envelop the audience in a vibrant atmosphere.

More than an hour and a half of live performances and DJ's, accompanied
by a selection of the best cocktails in the capital, make this closure the
finishing touch to an unforgettable experience.
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EXPERIENCE
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https://www.youtube.com/watch?v=C_Xh9baIXPA

CORPORATE & MICE
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THE REFERENCE FOR
IN
MADRID

WAH has established itself as one of the most prominent venues
In Madrid for corporate events, becoming a reference for
national and international companies.

Its impact on the sector positions it as aleader in innovation,
Image and profitability in the city.

PREMIOS

ev/enjoPLUS

MEJOR ESPACIO PARA EVENTOS




The WAH Show production team works hand-in-hand with each
company to designh events that not only entertain, but reinforce key
messages, generate engagement and leave alasting impression on
' employees, customers and partners.

SOME OF OUR CUSTOMERS

REVION G2 “mﬁmm telepizza
ot
Ey Ssantonder  NNGW @
Y Créditoy Caucién Deloitte. El Confidencial CBRE
FL& FSPANOL @ J® plortomic DIAGEO
Mercedes-Benz
VITALDENT o h Miﬁ:& Uber
vodafone
@ RENATE LOREAL H%ﬂl
Y muchos mas...
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INTEGRATEYOUR EVENT INTO THE WAH EXPERIENCE

I RECORRINO
12 PIERAS SUshy




INTEGRATEYOUR EVENT INTO THE WAH EXPERIENCE
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THE ULTIMATE

.,J;’;‘ﬁ WAH, la mejor experiencia para eventos de empresa D

Copy link

N
WA\
>

EL SHOW MAS ESPECTACULAR Y EMOCIONANTE
PARA LAS EMPRESAS

Watch on (£ YouTube
https.//www.youtube.com/watch?v=DMR16HXDMQY
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https://www.youtube.com/watch?v=DMR16HXDM0Y

MARKETING & COMMUNICATION
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LAUNCH
NEW WAH SHOW

With the return of Formula 1to Madrid in 2026, WAH Show and
IFEMA are promoting an ambitious project: the first permanent
venue in Europe dedicated to a show. |

An innovative bet that redefines leisure in the city and sets
new standard in the entertainment industry.




The renovation of the show became a big launch. We recaptured the essence of WAH with a
powerful storyline: “They started by banning music, now they threaten to ban WAH". A
powerful narrative to reconnect with the audience and mark a new chapter in the WAH Show
experience.

CLAUSURAN WAH ENMADRID

EL=MUNDO

Después de prolublr la musica ahora| @

cido espect: lt.ll.lu
de \11 rid “WAH

. ; La inminente pro-
i — . .
- - hlbltl"ln de WAH

’ . T . SE— — e a th-_ S ——

Prohiben y desalojan WAH
con nosotros dentro.

LIVE »“_ . breakyourownhews.com
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4 } ; Nacion Omega interviene en Madrid el
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( “5‘ E\c % | O | - mesurada RESISTENCIA
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CLAUSURAN WAH SHOW MADRID

PARA MAS INFORMACION
WAHSHOW.COM | 910 73 62 01

LA POLICIA OMEGA INTERVINO A LA FUERZA ESTA MISMA MANANA


https://www.instagram.com/xusojones/reel/C9X76qhMdhN/?hl=es

DID THEY REALLY BELIEVE THEY COULD

i . F i.,“"* ‘g Jl!' r.l“ I E&
~ £ s“- WA“
\ £ s
MADRID
SHOW, FOOD & PARTY
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RE-RELEASE WAH SHOW

Video unavailable
Watch on YouTube

https.//www.youtube.com/watch?v=KGVJVGBDxdE
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https://www.youtube.com/watch?v=KGVJVGBDxdE

OTHER CAMPAIGNS

CEEMO&WAH SHOW

COSMO&WAH SHOW

HEARSTmade

Un pan inolvidable

WAH es la mejor manera de empezar el afio por todo
lo alto. Disfruta de un espectaculo realmente completo

que une gastronomia, musica y fiesta en un solo espacio.

wakishiw.com Visita su periil de Instagram @malbahin

UN REFERENTE DE OCIO EN MADRID
El riseva WAH cunple custno
bernporads sin dejar di renmarse.
Situada emel Espaci WAH ce
IFEMA, &n sus casi 5000 metios
cuadrasts se ha monkada un
cesphegue artistico y Eecneligice
sinprecedentes queha levadea
LT BEECEACUID & SOreErTrSe BN
una relerendcia cel ocio en la capital.

EL PUBLICO HA HABLADO
L. 0. 0.0.8. * ki ' & & & ¢

Google fever ks

% % %k %k

entradas.com

*okokkd dekokokok

*kk Y

HADRIb
FOOD, SHOW & PARTY

COMPRATUENTRADAEN ORGANIZAMOS TUEVENTO
WAHSHOW.COM EVENTOS@WAHSHOW.COM

Diez Minutos&WAH Show Madrid

Un show en tres partes

wahshow.com [ Visita su perfi de Instagram &wahshow

HEARSTmade

puede faltar el nuevo WAH, el espectaculo

vibramte

novedoso y rompedor de |a carte

wahshew.com  Visita s perfil de lnstagram @wahshow

Disfruta de mas
de cinco horas de
especticulo

q

Unespecticulo
también ‘gastro’

Dia igual lo que te apetezca de
comer que en el Streat Market
internacional encontraris
desde sushi, a hamburguesas
pasando por plates de comida
mediterrdnea o mexicanos.
Tado delicioso!

iQue L2 fiesta no pare!
Diespués del teatro, adéntrate
en el WAH Club con midsica
endirecto y prueba alguno
de los mejores cdoteles
de la capital.




OTHER CAMPAIGNS

+ MADRID SECRETO

i rmela TRETL S B Foma Pt ek S i P Cr e el R i L s = e

COSMOPOLITAN - (50\AN
WAH Madrid arranca la temporada llena de
sorpresas y musica en directo

Vuelve el show mas vibrante de Madrid con un evento
inaugural sin precedentes que mezcla la muisica y la
VANITATIS EI Confidencial gastronomia

FELICES ¥ ENAMORADOS

Tamara Falco e Iiiigo
Onieva disfrutan de
'"WAH', el nuevo musical
de Madrid

WAH Madrid: asi fue la inauguracion del nuevo
I:ul\%ﬂ’d el emocionante espectaculo que triunfa en {15]](-[1 ii("lll{.'} {-_h-.\ musica ¢ [ue tl'illnfﬂ en 1;_1 [‘ill[lﬂ[l MWAH Nadrid se renueva Jratll hacer anmn mis
Aadri
s e - - o atfor cspectacular su show

Mhisica. gastronomia y entretenimiento: descubre esta propuesta de ocic enla
capiral que arrasa con su tercera temporada




OTHER CAMPAIGNS

#ChrisEH i ST =l [0 ¢ MASK SINGER

NUEVO PIIDOII..BMA
ACO UACION
£



https://youtu.be/4AL15nhjNko?si=3zuT7EMxs_IRIH77
https://youtu.be/2Ou37EF2vco?si=K3H839x7UFSdPU46
https://www.telecinco.es/momentoswah/20230427/momentazo-wah-madrid-irrumpen_18_09373544.html
https://www.instagram.com/reel/CfoAPZNjjP-/

OTHER CAMPAIGNS

Uber Uber

EL SHOW MAS ESPECTACULAR DEL MUNDO...
HASTA QUE LOPROHIER

NUEVO

QUE COMIENMCE EL SHOW

LA MUSICA CORRCMPE
A LA SOCIEDAD.

MADRID POR .

ettt e L Pt V|
LA P P e 1 e i e

feve COMFRA TU ENTRADA EN
CEAEE BL T O OCTUSRE BN FEMA WACE B CDALPE A TUS DR ADAS N WOURRSOW (T ('::mn ¥ MADRID '3 Wi oW COM

NUEVO WAH
QUE COMENCE El A

/]
SHOW

All IEV/IA P

. Nf‘; J WA“ B el

' 7 DESDE EL 7 DE OCTUBRE EN [FEMA MADRID,
' COMPRA TUS ENTRADAS EN WAHSHOW.COM



OUR PARTNERS

The intrinsic characteristics of the WAH Show business, as well as its
disruptive and notorious nature, make it the perfect target for the
development of dlliances that contribute to the creation of unique

experiences, business growth and the differential positioning of the
partners themselves.

Uber REVLON

@ —
gstrella @
Galicia

BACARDI.

Cctlely  *%° Teletonica

& Santander
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SAVE THE MUSIC




